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This document will help you collate your plans for a new website project. Taking the time to 

think it through and get to the core of what the project requires will give you a much better 

result. If you have any questions we are here to help.
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About us

SimpsonsCreative.co.uk

We are Simpsons Creative, a full-service creative agency based in Bishop’s Stortford. 
We have the skills, experience and creativity to take on any creative project.  

The extensive range of services we offer ensures the best solution is chosen to 
complete your creative projects.

Our goal for every project is to make your brand memorable and have a real impact on your 
marketing strategy and campaigns, with the result of helping you attract and engage with more 

customers.

Not sure what you need? Call to speak with one of our experienced team members today.  
We can help you to evaluate your business needs and how our services can assist your 

business to get you the best results.

Our clients
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We will cover the key features of a website project, explaining 

clearly at each stage what we are looking for so you can make 

informed decisions before we get started. This will help both 

sides get to grips with the project and act as a reference point 

throughout the project. 

Looking at your business goals and competitors will help us 

get a good understanding of the requirements and at what your 

sector is doing. This background information is really helpful 

when looking at the structure and features your website could 

benefit from. 

Take some time to read over the questions and fill out what you 

can, we are always on hand to answer any queries you may 

have. Don’t feel afraid to pick it up and put it down, sometimes 

having a break from it can help organise your thoughts. 

Contact us at any point if you need further guidance or just 

want to chat it through, info@simpsonscreative.co.uk  

 

Tip: If you find yourself needing more space, needing to 

take notes or want to list any questions you may have we 

have left the last few pages free for extra space.

Executive summary
A new website can be a daunting thought. It can seem complex and a lot of work, but it 
doesn’t have to be. We have designed this guide to help you break down what it is you 
want to achieve by this project and communicate that with us, we can then make sure 
your new website is all that you want and need it to be.
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ABOUT YOU



Let’s start with an introduction. We’d like 
to get to know you and your business so 
we can better fit any solutions to your 
business, making sure we maximise the 
impact. We use this information to look 
at industry best practice, competitors 
and to influence the website design and 
structure. 

Business name

Location

Contact details

Industry

Sometimes, especially for new businesses, this can be hard to 

narrow down but try and list the products or services you think 

will be key as this will help us to highlight your key product or 

service. By thinking about your target market we can also look 

at your marketing mix and how best to appeal to their needs.

Business information
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Business activity
Please provide an overview of what it is you do, how you stand out from the 
competition and your key products/services. These details will help us emphasise your 
key messages to your visitors.

What do you do?

What are your key 
products/services?

What sets you apart 
from others?

What is your target 
market?
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Please use this page to give details on your competition, let us know who we should be 
looking at and what you think they do well and also what they could do better. This will 
help give us an understanding of what your industry is doing and gain an insight into 
your likes and dislikes.

Competitors
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YOUR WEBSITE



It wouldn’t be a website brief if we didn’t 
ask about your website. Getting to 
know what you think about your current 
website will help us know what areas 
to focus on improving, it will also help 
highlight the key areas that need to be 
transferred. 

Website address

What you don’t like

Reason for new  
website?

A new website is an excellent opportunity to review and 

update what your website actually needs to do for you. This 

could include adding new sections or features, but it can also 

involve removing older sections that are no longer relevant. 

Looking at other websites in your industry is a good idea 

because it’s good to know what your competitors are doing and 

also it can help you get ahead with new ideas.

Your current website

What you like
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What content is  
coming over to the  
new website?

What content is  
being removed?
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Now we have a good understanding about 
you and your current website, it’s finally 
time to move onto the main event, your 
shiny new website. In this section we are 
going to take some time to break down what 
it is that you are looking to get from your 
new website. This process is important 
because it helps us to start building a 
picture with your goals for the project and 
highlights any important features that will 
impact the build of the site.

We need to look at the specific features of the website such 

as ecommerce, a booking system, application forms, user 

accounts or truly bespoke functionality. Knowing about these 

from the start is key, as they could have a large impact on how 

we approach the design and build of the website.

About your new website

Any deadlines?

Primary objectives 
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What does your site navigation look like? Think about the key sections on your website 
and break these down into subpages if needed. Don’t worry nothing is set in stone 
at this stage but getting your thoughts on the navigation will help us when we start 
working on the site plan.  

Feel free to print out and draw, or make an indented list to show the page relationships.
 
Not sure what to include? Think about the flow you want visitors to take through your 
website, from the first landing page through to the checkout or contact pages. 

Another tip is to look at others in your industry to see how they have structured their 
navigation.

For more informaiton: 
https://simpsonscreative.co.uk/how-to-create-a-navigation-bar/ 

Navigation
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Design input
Can you list three websites, ideally close to what you do, that you like.  
Please include their URL and explain why you like them.

Website 1

Website 2

Website 3

General design  
comments
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What features do  
you want on the  
new website?
 
- Blog
- Ecommerce
- Booking System
- User Login System 
- Etc.

If you‘re not sure if it 
counts as a ‘feature’ write 
it down anyway.

Features
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What resources do you have available? – Logo, images, copy, brand guidelines, other 
marketing material etc. Sharing them with us at this stage will make sure that any 
suggested solutions work with the rest of your marketing mix.  

If you don’t have any of these available, don’t worry we are able to help, as a full-service 
creative agency we can offer a wide range of services to help support any creative 
tasks. See ‘Other services’ on the next page.

Available resources
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We are a full-service creative agency and offer a wide range of services to help support 
your any of your project needs. This can include content creation, branding, creative 
design, print, social media, signage and more, visit our website to see the full range of 
creative services we can offer. 

If you would like to discuss other marketing materials such as business cards, leaflets, 
brochures, banner-ups make a note here and we will be happy to help you out.

Other services

Can we help with any other services? 
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Website hosting
We also offer website hosting and domain name registration to keep all of your key 
website services in one place. 

Do you need  
hosting?

Do you need a 
domain name?

Do you want SEO?

Are you interested in 
ongoing support?
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This space has been added to give you room to make notes or add additional 
information that you think may be useful to us. Likewise feel free to list any questions 
about the project you may want to ask about the project and we will be happy to run 
through them with you.

Notes/questions
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01279 75 55 55
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www.simpsonscreative.co.uk

CONTACT

Thank You
SimpsonsCreative.co.uk
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