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This document will help us collate all the information needed for any new social media projects. 
Sometimes the most simple solutions are overlooked due to not taking the time to really think 
about the project at hand. Take your time when answering the questions to think about your 
audience and what your end goal is
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About us

SimpsonsCreative.co.uk

We are Simpsons Creative, a full-service creative agency based in Bishop’s Stortford. 
We have the skills, experience and creativity to take on any creative project.  

The extensive range of services we offer ensures the best solution is chosen to 
complete your creative projects.

Our goal for every project is to make your brand memorable and have a real impact on your 
marketing strategy and campaigns, with the result of helping you attract and engage with more 

customers.

Not sure what you need? Call to speak with one of our experienced team members today.  
We can help you to evaluate your business needs and how our services can assist your 

business to get you the best results.

Our clients
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A creative brief is a foundational document used to capture the 
essence of marketing platforms and campaigns. It establishes 
important details about your marketing project — such as the 
objectives, launch date, budget, audience, and key messages. 
Creative briefs helps our internal team to understand the 
message you want to deliver.

This document will serve as a touchstone, keeping everyone 
on brand, on message, and on track so you can successfully 
deliver against your marketing goals.

Writing a creative brief requires deep understanding of the 
strategic goals of the business, where the product or service 
sits in the market and what the customer’s challenges are. 
The components of a creative brief aid you in articulating this 
understanding.  
 
 

Here are nine essential elements included in a creative brief 
template: 

Objective: What will the project work to achieve?
Key details: What is the project timeline? How much budget is 
allocated?
Background: Why are we choosing to solve this problem now?
Audience: Who are we trying to reach with this campaign?
Customer truths: Beyond demographics or data, who is your 
customer and what do they want to achieve?
Key messages: What is the key idea to be remembered?
Brand voice: What characteristics define the brand?
Mandatory inclusions: What elements (brand logos, taglines, 
etc.) must be included?
Deliverables: What are the deliverables for this campaign 
(videos, billboards, online ads, etc.)?

Executive Summary
We use this document to capture what our client wants to achieve and essential details 
about your audience, key messages, and brand voice. This helps the agency team 
better understand our clients’ needs so we can deliver an outstanding service.
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ABOUT YOU



Let’s start with an introduction. We’d like 
to get to know you and your business so 
we can better fit any solutions to your 
business, making sure we maximise the 
impact. We use this information to look at 
industry best practice, competitors and to 
influence your social media accounts.

Business name

Location

Contact details

Industry

Business information
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Business activity
Please provide an overview of what it is you do, how you stand out from the 
competition and your key products/services. These details will help us emphasise your 
key messages to your visitors.

What do you do?

What are your key  
products/services?

What sets you apart 
from others?

What is your target  
market?
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Please use this page to give details on your competition, let us know who we should be 
looking at and what you think they do well and also what they could do better. This will 
help give us an understanding of what your industry is doing and gain an insight into 
your likes and dislikes.

Competitors
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SOCIAL MEDIA



With more than three billion people around the world using 
social media every month, the users and engagement on major 
platforms just keep increasing. Social media provides immense 
potential for businesses because consumers habitually log on 
to it daily and are exposed to companies.

Social media is an effective way to reach new audiences with 
engaging content. Once you have engaged your audience you 
may start to see results, social engagement helps you build 
trust, authority and also to show your brand personality.

Social media is a crucial part of your business marketing, but 
it doesn’t have to be stressful to manage. Take the first step, 
create a profile, and start engaging with your customers.

As it continues to weave itself into the daily patterns of our 
lives, more consumers will go to new and upcoming social 
platforms for purchasing decisions. Those who have a strong 
social media presence and branding will increase conversion 
rates, while those without active social media campaigns could 
lose potential customers.

Here at Simpsons Creative, we provide social media services to 
our clients, including one-off campaigns, ongoing social media 
management, paid social media ads, as well as in-house social 
media training. With our expertise and experience, we will 
help to improve your business’ online presence by producing 
creative eye-catching, effective content with a great strategy 
that helps you to build and engage with your online community.

Introduction to Social Media
Social media is more than just a trend. It is an essential piece of your business 
marketing strategy. Social platforms can help you connect with your customers, 
increase awareness and boost your leads and sales. 
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What is your purpose  
on social media?

What is your brand’s 
objective?

Social media is an ever-growing digital 
marketing tool that every business is 
using. To stay ahead of your competetion 
you need to understand your audience 
and their needs and wants. 

Go into as much detail as possible in this section as it will give 
a good example of your strengths and weaknesses. This will 
allow you to find the root of the problem and start the process 
of correcting it. 

What is your purpose?
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What do you hope  
to achieve using  
social media? 

What’s the biggest  
barrier to your success 
on social media?

How does social  
media fit into your 
growth plan?
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Describe your  
target audience

What social platforms 
do they use?

A social media target 
audience is the specific 
group of people you want 
to reach with your social 
channels. They are the 
people who are most likely to 
be interested in your content, 
products, or services. They 
are likely united by some 
common characteristics, 
like demographics and 
behaviours.

Audience research will help you craft 
relevant content, messaging, and ads. All 
of this can lead to higher conversion rates 
and better social media ROI. These are key 

metrics for all social marketers.

Who is your audience?
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What issues matter  
to them?

How does your brand 
engage them?

What does your  
audience say about 
you?

What other brands does 
your audience engage 
with?
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Describe your  
brand voice.

What tone do you use 
on social media?

Possible the most crucial part of 
marketing is your branding. Your brand 
is what people regconise and learn to 
trust over the years. Ensuring your brand 
is front and centre of everything you do 
will add an extra element of trust and 
knowledge. 

Branding is important because not only is it what makes 

a memorable impression on consumers but it allows your 

customers and clients to know what to expect from your company. 

It is a way of distinguishing yourself from the competitors and 

clarifying what it is you offer.

What is your brand?
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What is the main  
message your brand is 
trying to communicate?

What makes your brand 
different from others?

Why do people choose 
you over your  
competitors?

What’s your brand  
vision?
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What resources do you 
have available for  
content creation?

Will you need to proof 
work prior to posting?

All things content
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How often do you  
publish new content?

How does social media 
tie in with your offline 
campaigns?

What type of content 
does your audience  
respond to best?

What type of content 
would you like moving 
forward?
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What message are you 
trying to send with your 
content?

How do you use user-
generated content in 
your campaigns?

What holidays does 
your client want to  
observe?
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Additional content notes
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What profiles do you 
have and on which  
networks?

What are your social 
media handles?

Social media allows marketers to connect and engage with potential customers through 
multiple different social media platforms. With a strong social media strategy and the 
ability to create engaging content, marketers can engage their audience.

Before launching into your social media 
marketing plan, you need to first get an 
overview of the distribution of social 
media usage. Given the growing usage of 
social media these days, you should start 
your marketing efforts by focusing on the 
platforms where you can find most of your 
target audience. To do that, you need to 
find out which social media platform has 
the largest user base.

The latest statistics show that Facebook 
continues to reign strong as the king of 
social media, with 2.91 billion active users 
in 2022. That means that around three 
out of every four of the 3.96 billion social 
media users are active Facebook users.

Social media platforms
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Are you looking to  
expand onto new  
networks?

Are you looking to  
narrow your focus to 
fewer networks?

Will you provide a level 
of customer service on 
your social media?
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What tools have you 
used to manage your 
social media profiles 
until now?

Let’s talk reports and results
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What is working for you 
(and not working) right 
now?

What have you tried in 
the past?

Have you got any  
tracking pixels installed 
on your site?
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What do you expect 
from us as your account 
manager?

What reports do you 
want to see and how 
often?

Let us know your expectations and what you want from us as your chosen creative 
agency. We go above and beyond for our clients and only strive for the best. 

Tell us how we can meet your needs.

What are your expectations?
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How much oversight 
and control do you want 
to have?

How much input do you 
want to have into  
campaigns?

Who is the person we 
should contact?
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This space has been added to give you room to make notes or add additional 
information that you think may be useful to us. Likewise feel free to list any questions 
about the project you may want to ask about the project and we will be happy to run 
through them with you.

Notes/Questions
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01279 75 55 55
info@simpsonscreative.co.uk 
www.simpsonscreative.co.uk

CONTACT

Thank You
SimpsonsCreative.co.uk
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