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For PR projects

This document will help you collate your plans for a PR campaign.
Taking the time to think it through and get to the core of what the
project requires will give you a much better result. If you have any
questions we are here to help.

CONTACT

01279 75 55 55
info@simpsonscreative.co.uk
www.simpsonscreative.co.uk



https://simpsonscreative.co.uk/

www.SimpsonsCreative.co.uk PR Brief

About us

We are Simpsons Creative, a full-service creative agency based in Bishop’s Stortford.
We have the skills, experience and creativity to take on any project.

The extensive range of services we offer ensures the best solution is always chosen to
complete your creative projects. Our goal for every project is to make your brand memorable
and have a real impact on your marketing strategy and campaigns, with the result of helping

you attract and engage with more customers.

Not sure what you need? Call to speak with one of our experienced team members today. We
can help you to evaluate your business needs and how we can best help you going forward.

Our clients

SimpsonsCreative.co.uk




PR Bri
ef
www.Sim
’ psonsCreati
ative.co
.co.uk

\ T (5 N
SN\ -

BTN\
\ (3 N7

Ax’lmenda as seque ores\o(em.Veme eum i~ doluptatu™ quam dolorr® conseque yolorit ut 0} i uisit 0 e’
diisquid ut W expla t eostet atempe nestem” audanderu™ el etus et expedt pihicta esediae €€ a verel e cipsw! se ende’
pore P! rrovit fugd: Tioremquas exces namendi molut pOrr® exchil exceptat € yoluptatust am  dunt velessimus: ut am V¢ tas essum € or!
uta adia plab i ex endus sit fugiatem latin- quod eossi tet V ot repudist aut €l ipsae pade que offict d ut ant qui ue ¢ n, sime volor® quodis e ipi
venda nonsedi T s im lations equunt olum iduc'\desl.'m porrum juiam pimperid cum etim obith '\mmn\up‘an dol atia rnat emp abori D qui db cus, cust el
aellictorto ipsus ¢ o expert! t et VOWP~ < nsequidi € eped et Wt rovid estrupt atibus orum auda ero velend! ut quidus aul uide saepy ipis net m inums i i 2
volendi geni€ dus, aut it audaers il id quid yenda ne explite pulliqui sapici- nim aximinctis sequu \ facepe P! s pori €O e s molum piat ati oM ninis MV jent.
pellor sa8 jme aut i ja ditas a5 eveniet €b o quiae ent yelique orporepe ‘molupta ta¢ rio dolupie ndemole sequiae P pudams cuscia DI denisti cum € ex eaqueé
et, ommod eostias cat prath dolorios jpsanimet aboreperu™ Siilea IDSSD: consequiant: pum ipis rest, sim W0 Jiscit, bOr® sitiw K
yolest et apid ut doluptio sites non: i di antecto toribus part™® reniscils Aditia nitid olupid modi dolore dolentio MO Jorumauas ¢ um nuipart tasitats excestiur:
odipsum idus, O cum vollentet earum quatus, jnvellam L etud 1 essimi am CONse! tem ut et dest liquibus W i- oluptas prest nda dipsd ssi none™
{otatus QUe nmmo\esc‘\cm estavo\upﬂum\\ar'y odit eles jpsapit am em end! i pi idi bearit et 2 Fcepellia a8 2 jis evel } a jam fugid
beat- quae: Ucimusam> odi quist aspis. em vitasse™ yolorrorre Jabo. Hente nseq\ beat QW
¢ ovchillias €OT¢S autquas et yeniendus: utem. N et harun, & quatem et aut faceria PO dolupidebis oluptas
7 aap eum 2 d’\gcmh‘x\i— volupta tentis quan nime | uptaquas comm! amet, ssequate! qu runt 2 eni O
g v lorum au¢ dit, @ smet rem i est, unt QU onsequ yolupicae e’ equam 1 jendist fu
+oie aul 'msaeper'\at et am QW olent et gitae € sundac i, to entivt sibus net
“ntatur ad expla- W re.n\sc\\’\aceatamaq consed Q! sunt
T usandicaten® rem. rexci nonseqt
~ acad Que piscius 26X’
T ibus quU

‘Fl‘ee’ P _
ublici :
News Valuec ity with

All forms of publici
there are no II.CIty are lifebloo
greater auth:r'i‘:d'a costs. And si:ct:_a business. The parti
of building a 00y than a paid-for adv it (.:Omes in the form icular value of publi
or opening a nespany’s reputation aert'sement_ Public re|0f-a news report or lc f'elations is that
store it helps t .nd raising its profi ations provide editorial, it has

o drive sales and ;::ﬁle' And when |au: ahn unrivalled means

erate footfall. ching a new product

To be effective
clearly defined’ba p-Ub“C relations campai
is designed to heus'”GSS objective. The fIan must have a
and identify SOmeIp you formulate your CO“Ong questionnaire Take some time to r
business of the PR opportuniti ompany’s PR str. can, we are al ead over the questi
. rtunities that are ope ategy have. Don’t ways on hand to ans stions and fill out wh
Looking at ntoyour  having a brefekel afraid to pick it up :e; any queries you m:t .
your business QOaI ak from a task ca nd put it down y
s and competi n help organi , sometimes
mpetitors will help us Contact us at any point ganise your thoughts.
want to chat it througl::t .|f you need further guid
, info@simpsonscre idance or just
ative.co.uk

get a good
understandi
d
ing of the requirement
s and atw
hat you
r

sector is doi
oing. Thi
when worki s backgro .
rking thr und informati
. ough t ation is
good idea of how yo he creative process really helpful .
ur and in givi ip:

PR could best din giving us a p: If you find
work. take not yourself needi
es or list ing more
the last any quest' space, wa .

few ions ’ nting t

pages bla you ma o
nk y have, we

. ’ have lef
t




ABOUT YOU




PR Brief www.SimpsonsCreative.co.uk

Business information

A good PR campaign is the public face of
your business. It reflects who you are, what
you stand for and what you aspire to.

To create a campaign that is fit for purpose,
we need to know a good deal about you: your
company activities, your target audience, and
your market presence.

So, tell us about yourself. It will help us create
a PR campaign that will truly do you justice.

[
Business name

1
Location

1
Contact details

]
Industry




www.SimpsonsCreative.co.uk PR Brief

All about you

What sets you apart? Are you the biggest and best in your field? The best value for money?
Is your product or service unique? Do you have a proud tradition of service with generations
of loyal customers? Or are you an innovative start-up? Tell us why customers should come
to you.

1
What do you do?

|
What makes your

company special?
Do you have a USP?

|
How long has your
company been
established?

|
Do you have any signifi-
cant anniversary due?
(1st/ 10th / 100th)

1
How do you fit into your

market sector, and how
do you rate yourself
alongside your
competitors?

D
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Competitors

Please use this page to give details on your competition, let us know who we should be
looking at and what you think they do well and also what they could do better. This will help
give us an understanding of what your industry is doing and gain an insight into your likes
and dislikes.




:

YOUR TARGET

AUDIENCE
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Your business

www.SimpsonsCreative.co.uk

Is yours a generic product or service or are
you aiming for a niche market? Are you a
B2B or B2C firm?

Are you trying to win round professionals,
special interest groups or the public at
large?

A local, regional or national audience?
Again, be as specific as you can.

Gender

Social Status

Position

Special Interests

Geographical Region
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Upcoming events & Community Links

Do you have new
products under
development or due for
launch?

Are you planning to
relocate your business,
or open a new office or
shop in the near future?

Are you planning to
recruit new staff in the
near future?

Will there be job
opportunities for local

people?

|
Do you support any If not, atr'e the.rti any ygu z?re sy’;npathetic to, or might have some
e connection with your business?

Do you support or have (sports, drama, youth groups etc)
any involvement with in
local community
activities?

Do any of your staff get (fun runs, sponsored walks etc)
involved in charitable
activities?

Do any of your activities (pollution issues, job losses, traffic access problems etc)

attract — or are likely to
attract — negative public
opinion?

-
o
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Media coverage

1
In which local / regional /

national media
(newspapers / radio)
would you like to obtain
coverage? Please list
titles.

N
In which trade or special

interest magazines would
you like to obtain
coverage? Please list
title.

]
Do you use social media

to promote your
business?

-
Do you have a blog?

Now we have a good understanding about
you and your company, it’s finally time to
move onto the main event, your new PR.

www.SimpsonsCreative.co.uk
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The bottom line

So, before you green light the project you’ll want to know what it will cost and when it
will be completed. We’ll be happy to give you an estimate, but if you have a budget and
a timetable, please indicate below. Please bear in mind that, in contrast to advertising,
PR is more of a ‘slow-build’ than a ‘quick-fire business, and to be effective needs to be
undertaken over a minimum three month period.

-
Budget?

]
Timetable?

12
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Other services

We are a full-service creative agency and offer a wide range of services to help support
your any of your project needs. This can include content creation, branding, creative
design, print, social media, signage and more, visit our website to see the full range of
creative services we can offer.

If you would like to discuss other marketing materials such as stationery, business
cards, leaflets, brochures, signage, website make a note here and we will be happy to
help you out.

- |
Can we help with any other services?

13
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Notes/questions

This space has been added to give you room to make notes or add additional
information that you think may be useful to us. Likewise feel free to list any questions
about the project you may want to ask about the project and we will be happy to run
through them with you.

14
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